
Professional Occupations in Advertising, Marketing, and Public Relations 

Professional Occupations in Advertising, Marketing, and Public Relations are specialists who 

develop, implement, and manage strategies to promote products, services, or organizations. They 

enhance brand visibility, engage target audiences, and build positive public perception to support 

business growth and reputation. 

Duties and Powers 

• Develop and execute advertising, marketing, and public relations campaigns. 

• Conduct market research and analyze trends, customer behavior, and competitor activities. 

• Create content, promotional materials, and messaging for various media channels. 

• Manage social media, digital marketing, and online presence to reach target audiences. 

• Collaborate with clients, creative teams, and stakeholders to align strategies with 

organizational goals. 

• Monitor and evaluate campaign performance, using metrics and analytics to optimize 

results. 

• Build and maintain relationships with media, influencers, and the public. 

• Handle crisis communications, media inquiries, and public relations challenges. 

• Plan events, product launches, and promotional activities to enhance brand visibility. 

• Prepare reports, presentations, and recommendations for management and clients. 

 


